word as &dquo;the way in which one communicates and especially the circumstances surrounding that communication&dquo; (Victor, 1992, p. 137) . The term originated with and was developed by Edward T. Hall in several books (1959, 1966, 1976, 983) in which he created a triangle model of shared information ranging from low to high. Victor (Rosch & Segler, 1987, p. 60 ) to indicate which cultures are high and which are low (Victor, 1992, p. 
143).
Business communication instructors have embraced this notion of high and low context as a good way to explain cultural differences in speaking and writing. In addition to the organizational studies that include the high/low context idea to help explain cultural differences, textbooks have begun to include this information in chapters on cultural diversity (Treece & Kleen, 1998; Berko, Wolvin, & Ray, 1997; Bovee & Thill, 1998 (Halliday, 1985) . Pragmatics deals with language as a &dquo;social action&dquo; consisting of &dquo;speech acts&dquo; (Beaugrande, 1993) (Kim, 1992) .
As the need to teach intercultural communication grows, so does the need to investigate the complexities of communicating across cultures. The notion of high-and low-context cultures is useful at a macro level, but it becomes problematic when applied to text. All of my interviews with the South Korean students reveal a pragmatic, common-sense approach to doing business with a strong focus on the bottom line. This approach is revealed in their written text. Certainly more data and further studies are needed to confirm or deny the evidence so far and to explain the South Koreans' unique communication characteristics.
